LinkedIn Groups: Building a community to create real connections to benefit students and alumni in Fashion and Textiles by Conlon, Jo et al.
University of Huddersfield Repository
Conlon, Jo, Taylor, Andrew, Ashruff, Palveshah and Bird, Laura
LinkedIn Groups: Building a community to create real connections to benefit students and alumni in 
Fashion and Textiles
Original Citation
Conlon, Jo, Taylor, Andrew, Ashruff, Palveshah and Bird, Laura (2017) LinkedIn Groups: Building 
a community to create real connections to benefit students and alumni in Fashion and Textiles. In: 
University of Huddersfield Teaching and Learning Conference 2017, 13 September 2017, University 
of Huddersfield. (Unpublished) 
This version is available at http://eprints.hud.ac.uk/id/eprint/33499/
The University Repository is a digital collection of the research output of the
University, available on Open Access. Copyright and Moral Rights for the items
on this site are retained by the individual author and/or other copyright owners.
Users may access full items free of charge; copies of full text items generally
can be reproduced, displayed or performed and given to third parties in any
format or medium for personal research or study, educational or not­for­profit
purposes without prior permission or charge, provided:
• The authors, title and full bibliographic details is credited in any copy;
• A hyperlink and/or URL is included for the original metadata page; and
• The content is not changed in any way.
For more information, including our policy and submission procedure, please
contact the Repository Team at: E.mailbox@hud.ac.uk.
http://eprints.hud.ac.uk/
LINKEDIN GROUPS : 
BUILDING A COMMUNITY TO CREATE REAL CONNECTIONS  
TO BENEFIT STUDENTS AND ALUMNI IN FASHION AND TEXTILES  
  
 
  
AGENDA 
Introduction 
Getting 
Started 
Discover Participate  
INTRODUCTIONS: PROJECT TEAM  
POWER OF NEAR PEER ROLE MODELS  
Conlon, Jo (2014) Graduate Career Pathways: case studies to inspire undergraduate career development planning. http://eprints.hud.ac.uk/id/eprint/19519/   
INSPIRING UNDERGRADUATES & VISITORS TO THE COURSE  
WITH WALL MOUNTED ALUMNI PROFILES IN F&T BUYING STUDIO: 2015  
 STARTING POINTS:   
CONNECTING WITH & PROMOTING OUR HIGH PROFILE GRADUATES  
 
LINKEDIN - FIRST YEAR YEAR 2016/17 PROFILES & YEAR 2 PLM 
INDUSTRY COLLABORATION PROJECTS & INDUSTRY SPEAKERS 
LINKEDIN LAB  
 Introduction then hands-on introduction to LinkedIn 
 Developing a good LinkedIn profile – start term 1 / year 1 
 Profile – Research – Network  
 Researching Companies – importance of commercial awareness 
 Developing your networks –the alumni tool 
 Finding jobs and internships –LinkedIn jobs 
 Shared resources from the Careers Service 
http://www.pearltrees.com/employableme/linkedin/id18132003#l140 
 Get in touch with your link Careers Adviser for support  
The share of graduates who are previous interns is now 36% on 
average, up from 31% in 2015  
(AGR Annual Survey 2016) 
WHY START WITH FIRST YEARS?  
HOW DID YOU FIND YOUR LAST JOB?  
Data from Enhance Your Career and Employability Skills MOOC July 2014, The Careers Group, University of London. 5080 respondents. 
Why LinkedIn? 
HOW LINKEDIN CAN HELP WITH GRADUATE OUTCOMES DATA 
 The way graduate destination statistics (previously DLHE) are to be collected is 
changing. 
 Survey point will move from 6 months to 15 months 
 2016/17 graduates are the last cohort to be surveyed under existing model.  
 Institutions responsible for providing contact details of graduates to HESA for new 
survey. 
 HESA currently putting together survey specification and are minded to provide the 
option of allowing providers to return a LinkedIn profile address. 
 This data is a key metric for the TEF 
https://www.hesa.ac.uk/blog/31-08-2017/defining-graduate-outcomes  
DISCOVER – HOW & WHY TO JUMP IN  
 Social media plays a big role in 
establishing your presence in the 
industry 
 Not appealing to creatives but 
encourages new means of displaying 
work 
 “… but don’t I need to have a job 
first?” 
 Overcoming the fear of putting yourself 
out there 
https://www.prospects.ac.uk/careers-
advice/getting-a-job/job-hunting-and-social-
media 
https://qph.ec.quoracdn.net/main-qimg-dca3208e2cf83ba30337def88f014c93 
DISCOVER – CONTACTS IN FASHION AND TEXTILES  
https://www.linkedin.com/groups/8573557 
The Fashion and Textiles Collective is a collaborative cross pollination networking resource for 
Department of Fashion of Textiles at University of Huddersfield.  
This collective welcomes and includes all UG, PG students, graduates, alumni and associates in 
the transdisciplinary Fashion and Textiles subject areas. You are welcome and we encourage you 
to reach out and actively pollinate this network; communicate job opportunities, write trigger 
articles, share up-and-coming events and make a collective connected future 
   
DISCOVER  –  NEW CONVERSATIONS AND OPPORTUNITIES  
 Just one post a week keeps the group relevant 
 Conversations vs Information 
 News, reports, events within the industry 
 Questions or advice to offer a starting point for a 
discussion 
 Jobs & Opportunities 
STUDENT FEEBACK SO FAR…FIRST YEAR YEAR 2016/17 TERM 1 !! 
REFLECTIVE REPORTS 
STUDENT FEEDBACK …SO FAR  
 Great way to make connections with 
external contacts 
 Recruiters use social media to draw up 
short-lists 
 Opportunities to be found as well as 
inspiration for work 
 Can use LinkedIn profile to directly import 
CV onto job websites  
 Needed to remind students to change 
settings to get notification updates 
https://www.linkedin.com/pulse/looking-fashion-
textiles-contacts-interest-water-lewis-lane/ 
https://www.linkedin.com/in/palveshahashruff/ 
2017-18: NEXT STEPS  
• Student champions  Participate  
• Themes  Identify 
• Weekly update Curate 
• Highlight skills / module  Integrate 
• Build broader membership  Promote  
FASHION COLLECTIVE: MEMBERSHIP GROWTH 
QUESTIONS? 
 
 
Image source: https://www.entrepreneur.com/article/226637 
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